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In 2024, Khulisani Foundation continues its commitment to creating a network of engaged African
youth through educational programmes and prioritising strategic partnerships in connecting the
continent. This strategy is in line with our ‘Vision 2030’; which is to develop young African leaders
for the global village. Our role is to nurture the potential of our youth, through activities that train

and prepare our beneficiaries for setting the standard of what that village will be.




Our Objectives

To empower youth with
educational and
leadership development
programs that define the
global village

To impart skills that focus
on food security and the
agri value-chain for
community sustainability
and income generation

To introduce technology
in innovative programs
that creatively engage
youth in dialogue and

action

To expand our
organisation’s footprint
and network to young
people in other African
countries
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CAMPAIGN FOR GIRLS

Our girl-child program for young women in rural,
township and urban communities. We focus on
personal development, education, creative
expression, entrepreneurship and leadership.
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AGRICADEMY

Our out-of-school youth accredited skills training
program in agriculture; focusing on plant
production, health and nutrition, the agri value
chain, sustainability and economic self-reliance.
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MULTIMEDIA

Our multimedia content is developed to utilise
technology in creating educational resources for
the holistic development of young people and a
community of like-minded individuals.
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EARLY CHILDHOOD DEVELOPMENT

Our globally-recognised method of education
fused with African principles for the holistic
development of children along with teacher
training for sustainability and continuity.

CAMPAIGN FOR BOYS

Our holistic boy-child program for young men
from various backgrounds, directly engaging them
in activities that encourage leadership through
self- development and the service to others.
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YOUTH WORKSHOPS

Our interactive presentations develop youth
through relevant topics that focus on identity,
creativity, self-expression, careers, leadership and
community development.
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Current Reach

We currently have 72 schools within our network and are active
mostly in South Africa but we are increasing our online reach

through our alumni members in South Korea, United States of
America and United Kingdom.

South Africa

Our reachis in all 9 provinces in
South Africa

South Korea
Our CFG Alumni class of 2012 has
established a network in Daegu

United States of America
Our CFG Alumni class of 2011 has established a
network in Texas

United Kingdom
Our CFG Alumni from the class of 2015
has established a network in London
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Desired Reach

We will be extending our network of leaders to the other 4
regions of the continent as part of laying the foundation for
our Village 2030 vision for Africa. Some strategic partnerships
have already been contracted in this regard.

Southern Africa
Lesotho, Swaziland, Malawi and
Zimbabwe

Central Africa
Democratic Republic of Congo

East Africa

Kenya and Rwanda

North Africa
South Sudan

West Africa
Mali and Nigeria
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Over the years, we have worked with many organisations. It is with this 'it takes a

va ‘ u e d village' approach that we have managed to positively impact comm-unities around
the country. It is therefore, with the utmost gratitude that we acknowledge them.
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GO Further
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Thank You
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